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Artificial intelligence (AI) is making a transformative impact across all businesses in different
industries. Marketing professionals use it for customer segmentation and targeted advertising.
Meanwhile, AI-powered chatbots are taking over customer service.

However, AI is a tool, and just like any tool, its benefits depend on its usage. While AI systems
can provide immense benefits when used properly, they also perpetuate biases or
discriminatory outcomes. Customising AI applications, therefore, is crucial to increase its
efficiency and accuracy. But how? And what are the best AI prompts to help you optimise your
business across all departments?

Crafting Clear Instructions

● Specificity is Key: The more detailed the prompt, the better the AI can understand what
you want. Instead of saying "Write a story," try "Write a science fiction story about a team
of astronauts who discover a hidden alien civilization on Mars."

● Task Definition: Be clear about what you want AI to do. Use action verbs like
"generate," "write," "translate," or "summarize."

Providing Context:

● Background Information: Ask the AI to give you relevant details about the topic,
audience, or desired style. This helps the AI system tailor the output to your needs.

Sometimes showing is better than telling. Provide a short example of the format or tone
you're looking for.

https://humanrights.gov.au/sites/default/files/document/publication/final_version_technical_paper_addressing_the_problem_of_algorithmic_bias.pdf
https://humanrights.gov.au/sites/default/files/document/publication/final_version_technical_paper_addressing_the_problem_of_algorithmic_bias.pdf


Guiding the Output:

● Persona: If you want the output to have a specific voice or character, describe it in the
prompt.

● Meta-prompting for Improvement: Focus on one aspect you want to improve at a time.
If you want something funnier, you can ask AI to "add humor and lightheartedness."

Additional Tips:

● Break Down Complex Requests: If your request is multifaceted, consider breaking it
down into smaller, more manageable prompts.

● Refine and Iterate: Don't be afraid to experiment and refine your prompts based on the
results you get.

Importance of Providing Data and Context

Data is crucial for supporting the claims made in this article. Here are some ways you can
incorporate data to strengthen your arguments:

● Statistics: Use relevant statistics from credible sources to quantify your points. Numbers
can make a strong impact and add objectivity to your writing.

● Charts and Graphs: Consider including charts and graphs to visually represent complex
data. This can help readers understand trends and relationships between variables more
easily.

● Case Studies: If applicable, include real-world examples or case studies that
demonstrate the concepts discussed in the article. This can make the content more
relatable and engaging for your audience.

● Research Citations: Cite your data sources properly. This allows readers to verify the
information presented and explore the topic further if they wish.

Additional Tips:

● Ensure the data you use is up-to-date and from reliable sources.
● Present data clearly and concisely. Avoid overwhelming your readers with too much

information.



● Explain the significance of the data and how it connects to the main points of your
article.

Read on to learn 100 AI prompts that can
help your team and your business.

Section 1: AI in Finance

AI is revolutionizing the F&A sector – from how budgets are approved to how investments are
made. It can analyse massive data sets, allowing financial institutions to make informed
decisions on loan approvals and interest rates.

Furthermore, AI analyses trends, market conditions, and historical performance. It can also
identify and assess financial risks associated with market fluctuations, credit defaults, and fraud.
Most businesses also use artificial intelligence to make their financial analytics more insightful
and data-driven.

https://www.forbes.com/sites/joemckendrick/2023/02/24/artificial-intelligence-opens-up-the-world-of-financial-services/?sh=69ba611ab0ee


Financial Analytics and Reporting
AI excels at financial forecasting. This helps businesses predict future revenue, expenses, and
cash flow with greater accuracy. As such, it allows you to proactively plan and make data-driven
decisions. It can also simulate different market conditions as well as the potential risks inherent
in each one.

Prompts 1-10: Using AI for real-time financial tracking and predictive analytics
AI prompts are essentially instructions or questions you give an AI system or application to get
the output you want. In most cases, users ask questions and AI provides suggestions and
outlines.

By understanding how to craft effective prompts, you can leverage AI like ChatGPT to analyse
data, design new concepts, or generate creative text formats. To help you get started, here are
10 examples of prompts to optimise financial analytics and reporting:

1. Spending Patterns. AI can help you organise your expenses by categorising them like
so:

● Sample Prompts:
○ Analyse the last 12 months of our expenses by vendor to identify our top

spending areas and assess whether we are getting competitive rates.
○ Review our operational expenses over the past six months and suggest

areas where we can optimise spending without compromising on quality
or output.

○ Generate a monthly report comparing our budgeted expenses against
actual spending. Highlight variances and analyse the reasons behind any
significant discrepancies.

2. Predict Cash Flow. Some AI systems also enable businesses to predict cash flow
based on current available data.



● Sample Prompts:
○ Analyse our historical cash flow data from the past 24 months to identify

patterns and seasonal trends. Use this analysis to predict our cash flow
for the next 12 months, taking into account any known future expenses or
income.

○ Evaluate the impact of key strategic decisions on our cash flow over the
next year. Consider the effects of expanding into new markets, launching
new products, adjusting pricing strategies, or changing suppliers.

○ Develop an integrated financial model that combines income statements,
balance sheets, and cash flow statements to forecast our monthly cash
flow for the next fiscal year. Include sensitivity analysis to understand how
changes in key assumptions affect our cash flow.

3. Monitor Stock Market. Businesses can also rely on artificial intelligence to achieve their
investment goals through monitoring and identifying investment opportunities.

● Sample Prompts:
○ Analyse the current sentiment in the stock market towards [insert industry]

based on the latest news articles, analyst reports, and social media buzz.
○ Assess the impact of recent changes in major economic indicators (e.g.,

interest rates, GDP growth, inflation rates) on the stock market,
particularly focusing on [insert sector].

○ Use advanced analytics to identity patterns and trends in the stock market
related to our industry, including predictive modeling of future market
movements.

4. Identify Upcoming Bills. AI also helps businesses keep track of payables to avoid late
fees and penalties.

● Sample Prompts:
○ Develop a forecasting model that analyses our historical billing data,

identifies regular payment cycles, and predicts upcoming bills for the next
three months. Include predictions for variable bills based on past trends.

○ Create a comprehensive tracker of all subscriptions and recurring
payments, including their renewal dates, amounts, and payment terms.

○ Categorise our upcoming bills by importance and urgency based on
factors such as payment terms, relationships with vendors, and potential
penalties for late payments.

5. Provide Real-time Alerts. Some businesses also rely on AI to help them establish
strong and responsive reporting systems.



● Sample Prompts:
○ Design a real-time performance dashboard that integrates data from

various sources within our business, such as sales, customer service, and
operations.

○ Create a system to track and report on operational efficiency metrics,
such as production downtime, order fulfillment times, and resource
utilisation rates.

○ Develop a predictive analytics model to forecast future business
performance and integrate this model into our reporting system to provide
forward-looking insights in regular reports.

6. Analyse Historical Financial Data. AI can be used to review and analyse financial data
for better investment decisions.

● Sample Prompts:
○ Compare our profit margins across different products, services, and

customer segments over the past three years. Highlight any changes in
profitability and suggest potential reasons behind these trends.

○ Conduct a detailed analysis of our cash flow statements from the past five
years, identifying periods of tight liquidity and the contributing factors to
these situations.

○ Evaluate the returns of our investments, including both capital
expenditures and financial investments, over the past five years.

7. Generate Financial Reports. Some AI systems allow businesses to generate
personalised financial reports while tracking savings and debts.

● Sample Prompts:
○ Analyse spending patterns by department and create personalised

reports highlighting opportunities for cost savings, budget adjustments,
and efficiency improvements.

○ Produce quarterly investment performance reports that align with our
business’s strategic objectives, showing how different investments
contribute to these goals.

○ Develop a real-time monitoring system that analyses financial
transactions as they occur. Identify and report anomalies or deviations
from expected patterns directly to relevant managers or departments.

8. Analyse Subscription Services. AI can identify which subscription plans you can
cancel or downgrade to save money.

https://www.dfinsolutions.com/knowledge-hub/thought-leadership/knowledge-resources/ai-in-financial-reporting
https://www.dfinsolutions.com/knowledge-hub/thought-leadership/knowledge-resources/ai-in-financial-reporting


● Sample Prompts:
○ Conduct a cost-benefit analysis for each subscription plan, comparing the

costs against the benefits they provide to the business.
○ Analyse usage patterns and engagement metrics for each subscription

plan we currently have. Identify underutilised subscriptions and
recommend whether to cancel or downgrade them based on their value to
the business.

○ Simulate the financial impact of various scenarios, such as canceling,
downgrading, or upgrading specific subscription plans. Consider factors
like cost savings, potential productivity gains, and impact on operational
efficiency.

9. Identify the Impact of Major Financial Decisions. Many businesses also use AI
systems to try and predict the possible impact of major financial decisions.

● Sample Prompts:
○ Conduct a risk assessment for major financial decisions, identifying

potential risks and uncertainties that could impact financial performance.
Recommend mitigation strategies to address these risks and minimise
their impact on business objectives.

○ Analyse the return on investment for major capital investments or
projects, considering factors such as initial investment, expected revenue,
operating costs, and depreciation.

○ Develop a financial scenario model to simulate the impact of major
decisions, such as launching a new product line, acquiring a competitor,
or expanding into a new market.

10. Recommend Budgeting Strategies. Artificial intelligence can also provide budgeting
recommendations based on a company’s financial situation and risk tolerance.

● Sample Prompts:
○ Develop an AI-driven system that dynamically allocates budgets across

departments or projects based on historical performance, market trends,
and strategic priorities.

○ Benchmark our budgeting practices against AU industry peers and
best-in-class organisations.

○ Develop scenarios to stress-test our budget under various economic
conditions, such as recessions, market downturns, or unexpected
disruptions.

Fraud Detection and Risk Management
Artificial intelligence can analyse vast amounts of data, allowing it to identify complex patterns
and anomalies that might indicate fraud. It also enables instant detection of suspicious activities.
For instance, AI can help businesses flag large purchases from an unusual location or a sudden



surge in account activity. This improved fraud detection approach frees up human analysts to
focus on complex cases.

Moreover, AI can help businesses delve deeper into financial risk analysis. It can provide
guidelines regarding major financial decisions, providing more sophisticated and effective
solutions for financial risk management.

Prompts 11-20: Leveraging AI to identify financial anomalies and assess risks
AI’s algorithms can unearth complex patterns that might escape human scrutiny. While humans
can’t sift through millions of transactions, AI excels at spotting outliers instantly. This early
detection helps businesses prevent financial losses due to suspicious and fraudulent
transactions.

Well-defined prompts guide the AI towards anomalies or risks that businesses want to prevent.
Moreover, it can also provide instructions or guidelines that can help organisations secure
networks and optimise financial risk management for better results. These prompts include:

11. Transaction Monitoring. AI can generate a list of suspicious activities to flag down,
such as:

● Sample Prompts:
○ Automate the generation of suspicious activity reports (SARs) and alert

notifications based on AI-driven transaction monitoring.
○ Integrate external data sources such as sanctions lists, watchlists, and

social media data into transaction monitoring systems.
○ Perform behavioural analysis of customer transactions, identifying

unusual behaviour or changes in spending patterns that may indicate
fraudulent activity.

12. Third-Party Risk Management. AI can also provide insights about the benefits and
challenges of partnering with different stakeholders.

● Sample Prompts:
○ Conduct a cost-benefit analysis of outsourcing certain business functions

or processes to third-party stakeholders. Evaluate the financial impact,
operational efficiency gains, and strategic benefits of outsourcing versus
keeping processes in-house.

○ Analyse customer satisfaction surveys and feedback related to
interactions with third-party stakeholders, such as suppliers or service
providers. Identify recurring themes, pain points, and areas for
improvement.

○ Monitor compliance with contractual terms and agreements with
third-party stakeholders. Analyse data to identify instances of



non-compliance, potential breaches, or discrepancies, and assess the
impact on business operations.

13. Predictive Analysis. Artificial intelligence can use historical data and market trends to
predict possible increases or decreases in revenue.

● Sample Prompts:
○ Segment customers based on characteristics, develop predictive models

to forecast revenue for each segment, and identify potential areas for
revenue growth or decline.

○ Conduct scenario analysis and sensitivity testing to assess the potential
impact of various factors on revenue, such as changes in pricing, market
conditions, or macroeconomics indicators.

○ Analyse market demand indicators such as consumer spending, industry
trends, and competitor performance to forecast changes in revenue.

14. Stress Testing. Some organisations also use AI to prepare for various economic
scenarios like a recession or supply chain disruption.

● Sample Prompts:
○ Conduct stress tests to assess the impact of regulatory changes or

compliance failures on business operations and financial performance.
○ Simulate scenarios to assess the impact of changes in credit conditions

on loan performance, default rates, and portfolio risk.
○ Conduct AI-driven analysis of supply chain data to identify potential risks

such as disruptions in logistics, supplier dependencies, or geopolitical
events.

15. Customer Segmentation and Risk. You can also use AI to identify customer segments,
especially those with a high risk of loan defaults.

● Sample Prompts:
○ Implement machine learning algorithms to analyse historical loan data

and identify predictive indicators of loan defaults.
○ Analyse social and economic risk factors, such as unemployment rates,

GDP growth, and regional economic conditions in Australia. Identify
correlations between these factors and loan default rates to assess the
risk associated with different customer segments.

○ Develop an AI-driven risk monitoring system that continuously evaluates
customer credit risk based on real-time data and triggers alerts for
high-risk customer segments.

16. Fraud Detection. Artificial intelligence is widely used in network analysis for fraud
detection across interconnected accounts or entities.



● Sample Prompts:
○ Identify suspicious transactions based on deviations from normal

behaviour, transaction frequency, amount, or location, and flag potential
fraudulent activities for further investigation.

○ Utilise AI-driven sentiment analysis to analyse communication data, such
as emails, chat logs, or call transcripts, between interconnected accounts
and identify suspicious communication patterns or keywords.

○ Use predictive analytics to proactively identify potential fraud hotspots and
implement preventive measures to mitigate risks.

17. Vendor Risk Assessment. AI can identify the past performance of various vendors and
how these can affect the organisation’s overall functions.

● Sample Prompts:
○ Analyse data on supplier locations, sourcing practices, and criticality to

assess supply chain risk and develop contingency plans.
○ Utilise natural language processing (NLP) algorithms to analyse vendor

contracts and extract key risk-related information, such as termination
clauses, indemnification provisions, and liability limitations.

○ Analyse historical data and external sources to assign risk scores to
vendors and prioritise mitigation efforts.

18. Compliance and Security. Businesses can also develop an AI model to continuously
monitor financial transactions.

● Sample Prompts:
○ Monitor financial transactions for compliance with regulatory

requirements, such as Anti-Money Laundering (AML) and data privacy
regulations. Analyse transaction data to ensure adherence to regulatory
standards and report any violations or suspicious activities.

○ Train machine learning models using historical transaction data to detect
patterns associated with fraudulent activity.

○ Develop predictive analytics model to assess the risk associated with
financial transactions and identify transactions that may require additional
scrutiny or intervention.

19. Suspicious Employee Activity. Organisations can also depend on AI to identify
possible insider trading.

● Sample Prompts:
○ Conduct network analysis of employee relationships, connections, and

interactions within the organisation. Identify suspicious connections or
clusters of employees engaged in potentially illicit activities.



○ Develop AI algorithms to monitor employee trading activity and identify
abnormal patterns indicative of insider trading.

○ Analyse historical data, employee profiles, and market trends to identify
high-risk individuals or departments and prioritise monitoring efforts.

20. Network Traffic Patterns. AI can also be used to analyse network traffic patterns to
identify potential cyberattacks.

● Sample Prompts:
○ Train machine learning models using historical network traffic data to

identify patterns associated with known cyber threats, such as malware
infections, command-and-control communications, and phishing attacks.

○ Analyse user behaviour patterns within the network, such as login
activities, file access, and resource usage. Identify deviations from normal
behaviour that may indicate unauthorised access, insider threats, or
compromised accounts.

○ Use machine learning algorithms to detect and classify malware
signatures, suspicious payloads, or command-and-control traffic.

Section 2: AI in Human Resources (HR)

Artificial intelligence is also rapidly transforming Human Resources (HR) by automating tasks,
gaining data-driven insights, and creating strategic and personalised experiences for both
employers and employees. HR departments use AI to automate resume screening, schedule
interviews, or conduct written interviews through chatbots. Some organisations also use
AI-powered chatbots to guide new hires throughout the onboarding process.

https://www.forbes.com/sites/bernardmarr/2023/12/12/ai-enhanced-employee-onboarding-a-new-era-in-hr-practices/


Moreover, AI can help HR professionals automate a variety of administrative tasks, including
payroll processing and benefits and administration. In some cases, artificial intelligence can also
be used to track employee performance, identifying potential issues early on. However, since AI
is simply a tool, human HR professionals still play a vital role in building relationships and
providing strategic decisions about talent management.

Talent Acquisition and Recruitment
When it comes to recruitment, HR departments seek the help of AI systems to analyse resumes
and applications based on pre-defined criteria. This is done to eliminate the unconscious bias
that is still very much present during the traditional hiring process. By leveling the field,
recruiters can focus on the most qualified candidates - regardless of their background.

AI also enables data-driven decision-making, especially when analysing candidate data to
identify patterns and trends which may not be obvious to human recruiters. Based on this
information, HR departments can improve their job descriptions to target candidates who are
best suited for the role.

Prompt 21-30: AI-powered recruitment tools for candidate screening and
selection
AI tools use machine learning algorithms to identify the most qualified candidates for a position.
For instance, a resume screening tool can scan hundreds of resumes in seconds, drawing up a
short list of all the candidates who meet the qualifications listed in the job description. It can also
extract key skills and experience from the submitted resumes, allowing recruiters to evaluate a
candidate’s eligibility a lot faster.

Thus, the right prompts can guide AI interview analysis, leading to a smoother interview process
with focused follow-up questions. Well-designed prompts can also help organisations provide
more engaging screening and onboarding processes. Here are some examples:

https://hbr.org/2019/10/using-ai-to-eliminate-bias-from-hiring
https://hbr.org/2019/10/using-ai-to-eliminate-bias-from-hiring


21. Resume Analysis. Many HR professionals consult AI on how to screen resumes,
especially on what to look for.

● Sample Prompts:
○ Develop an AI-driven system to automatically scan resumes and match

candidates’ skills and experiences with job descriptions.
○ Implement a ranking system algorithm that prioritises candidates based

on how closely their profiles align with the job requirements.
○ Utilise NLP to extract and analyse comprehensive information from

resumes, including work experience, education, skills, and certifications.

22. Skills Assessment. Businesses can also use artificial intelligence to design a dynamic
skills assessment to measure a candidate’s problem-solving abilities.

● Sample Prompts:
○ Generate customised problem-solving scenarios related to [insert job

role]. The system should evaluate the candidate’s approach, creativity,
and effectiveness in solving these problems.

○ Use advanced analytics to assess the strategies, decision-making
processes, and adaptability of candidates in dynamic environments.

○ Analyse their past experiences and responses to hypothetical scenarios
to predict their future performance in solving complex problems.

23. Interview Questions. AI prompts are commonly used to help interviewers craft
compelling questions to gauge a candidate’s knowledge and confidence - as well as to
steer clear of any inappropriate ones.

● Sample Prompts:
○ Generate a set of behavioural interview questions that relate to common

challenges and situations associated with [insert role]. Include prompts
that ask candidates to describe past experiences where they
demonstrated skills and qualities crucial for success in this position.

○ Create competency-based questions focused on the key skills and
abilities required for [insert role]. Develop questions that require
candidates to explain how they have used or would use their skills in
various professional contexts.

○ Generate questions that probe candidates’ capacity for innovation,
leadership, and forward thinking.

24. Interview Bias Detection. Aside from generating interview questions, AI can also detect
and minimise the impact of unconscious biases during interviews.



● Sample Prompts:
○ Create an AI-driven platform that anonymises candidate details such as

name, gender, age, and ethnicity during the resume review and initial
screening phases.

○ Analyse feedback given to candidates throughout the interview process,
identifying patterns that may indicate bias, such as consistently lower
ratings for certain groups without clear, skill-based reasoning.

○ Design an AI tool that generates structured interview questions based on
the job description and role requirements. Standardise interviews across
candidates to ensure each is evaluated based on the same criteria,
minimising variability and bias.

25. Candidate Ghosting Detection. On the other side of the equation, employers are using
AI to predict the likelihood of a candidate ghosting the interview process.

● Sample Prompts:
○ Develop a predictive model that analyses historical hiring data, candidate

engagement levels, and communication frequency to identify the
likelihood of a candidate ghosting. Factor in variables such as industry
trends, job level, and time of year to improve accuracy.

○ Implement an AI-driven communication system that sends personalised,
timely follow-ups to candidates based on their engagement level and
stage in the hiring process. This system should adapt messaging based
on candidate feedback and interaction patterns.

○ Collect and analyse feedback from candidates at various stages of the
hiring process to identify potential pain points or deterrents. Leverage this
data to continuously improve the candidate experience and reduce factors
that contribute to ghosting.

26. Video Interview Analysis. Some recruiters require applicants to do a video interview,
where they record a short video of themselves answering questions provided. AI can
help analyse these video interviews or generate a list of what to look for when viewing
the recording.

● Sample Prompts:
○ Create an AI system that evaluates the tone, pace, and pitch of

candidates’ speech during video interviews. The system should assess
emotional intelligence by identifying variations in speech that suggest
empathy, adaptability, and resilience.

○ Implement AI-driven content analysis on video interview recordings to
assess candidates’ problem-solving and critical thinking abilities. The
analysis should focus on the structure, logic, and creativity of their
responses to scenario-based questions.



○ Compare candidates’ responses and demeanor across different stages of
the video interview process. Look for consistency in their answers,
enthusiasm, and engagement levels to gauge authenticity and sustained
interest in the role.

27. Candidate Matching. AI is also used to analyse past successful hires for a specific role,
identifying helpful patterns based on their resumes and interview data.

● Sample Prompts:
○ Create an AI tool that analyses the career progression of successful

employees in [insert role], mapping out common pathways, previous
roles, education, and skill development trajectories. Use this analysis to
identify potential candidates with similar pathways or to guide career
development plans.

○ Implement an AI-driven analysis of team dynamics and cultural fit factors
that contributed to the success of past hires.

○ Compare the skills and knowledge of successful hires at their starting
point with those developed on the job. Analyse training programs,
progression timelines, and performance impacts to identify the most
effective upskilling paths for new hires.

28. Negotiation Support. Organisations can also ask AI systems to analyse salary data for
similar roles and locations.

● Sample Prompts:
○ Aggregate and analyse salary data for [insert role] within similar industries

in Australia. Identify average salaries, benefits, and compensation
packages, providing a benchmark for our company to compare against.

○ Develop an AI-driven calculator that adjusts salary data for similar roles
based on the cost of living in different locations. This calculator should
take into account housing, transportation, and other essential costs to
provide location-adjusted salary ranges.

○ Create an AI application that evaluates the premium added to base
salaries for specific skills, certifications, or levels of experience within
similar roles and locations. This analysis should help in determining how
much value is placed on various qualifications in the job market.

29. Candidate Experience Optimisation. HR professionals use AI to improve the hiring
process, identifying and implementing the best practices.

● Sample Prompts:
○ Analyse interview data, including candidate responses, interviewer

feedback, and hiring outcomes. Identify interview techniques and question



types that correlate with successful hires and recommend best practices
for interviewers.

○ Create an AI-driven feedback loop that collects and analyses feedback
from candidates, hiring managers, and interviewers throughout the hiring
process. Use sentiment analysis and natural language processing to
identify trends and areas for improvement.

○ Utilise AI-driven personalisation techniques to tailor communication and
engagement strategies for candidates at different stages of the hiring
process. Analyse candidate preferences and behaviours to deliver
relevant content, updates, and notifications.

30. Long-Term Fit Assessment. Some businesses turn to AI to analyse a candidate’s
likelihood of staying in the company.

● Sample Prompts:
○ Assess a candidate’s cultural fit with the organisation by analysing factors

such as values alignment, work style preferences, and team dynamics.
Incorporate sentiment analysis of candidate interactions with current
employees to gauge compatibility.

○ Develop an AI algorithm that analyses a candidate’s career trajectory and
goals to predict their likelihood of staying with the company long-term.
Consider factors such as growth opportunities, development plans, and
alignment with the company’s mission and vision.

○ Implement AI-driven tools to monitor employee engagement and
satisfaction levels, both during the recruitment process and after
onboarding.

Employee Engagement and Retention
AI is becoming a game-changer in reshaping employee engagement. It can analyse massive
amounts of data such as emails, surveys, and performance reviews to identify patterns or trends
in employee sentiment. This allows HR to pinpoint issues and address them accordingly.

Some organisations also use AI-powered chatbots to offer real-time support, streamlining
administrative tasks and freeing up HR personnel’s time for more strategic initiatives. In other
cases, artificial intelligence helps identify employees who might be ready for new challenges,
allowing managers to offer promotions, new projects, or skill development opportunities.

Prompt 31-40: Using AI to monitor employee satisfaction and predict turnover
AI-powered feedback systems can encourage employees to provide honest feedback
anonymously. Furthermore, artificial intelligence can analyse historical turnover data, identifying
factors that contribute to employee resignations such as low-performance ratings, unhealthy
work-life balance, or lack of recognition.

https://www.ibm.com/blog/how-chatbots-improve-human-resource-operations/
https://www.cnbc.com/2023/07/29/how-artificial-intelligence-is-helping-hire-promote-and-train-workers.html


With this information, HR and respective managers can tailor retention efforts, such as offering
additional training, creating more opportunities for advancement, and addressing workload
concerns. However, since AI predictions can be complex, HR departments should continue to
exert effort to understand the reasoning behind the predictions, starting by writing the right
prompts, such as:

31. Early Warning Signs. AI can provide initial data, informing HR departments whenever
there are recurring issues pointing to employee dissatisfaction.

● Sample Prompts:
○ Track employee engagement and participation in meetings, company

events, and training sessions. Monitor for declines in participation or
engagement levels, which could signal dissatisfaction or disengagement.

○ Create an AI application to continuously analyse performance metrics and
identify anomalies or declines in individual or team performance. Such
changes may indicate issues with motivation, job satisfaction, or team
dynamics.

○ Develop an AI-driven feedback system that encourages anonymous
employee input on their work environment, management, and job
satisfaction. Use natural language processing to analyse feedback for
themes related to dissatisfaction and disengagement.

32. Sentiment Analysis. Businesses can also use AI to analyse internal communication,
identifying positive and negative employee sentiments.

● Sample Prompts:
○ Analyse sentiment trends in internal communications, including emails,

team chats, and feedback platforms, over time. Identify patterns and shifts
in sentiment that correlate with company events, policy changes, or
external factors.

○ Implement an AI tool that detects and classifies a wide range of emotions
(such as happiness, stress, frustration, and enthusiasm) in written
communications. Use this analysis to gauge the emotional health of
teams and departments.

○ Perform topic modeling on internal discussions and feedback. Identify the
most frequently discussed topics and sentiments associated with each to
uncover areas of concern or highlight positive aspects of the workplace.

33. Engagement and Productivity. You can also have AI come up with policy
recommendations to engage discouraged or demotivated employees.

● Sample Prompts:



○ Benchmark our company’s engagement and productivity metrics against
AU industry standards and identify practices from leading companies.
Recommend policies that align with these best practices and adapt them
to our unique organisational context.

○ Develop predictive models to forecast the impact of various policy
changes on employee engagement and productivity. Use these models to
prioritise policy recommendations that have the highest predicted positive
impact.

○ Implement an AI system for continuous monitoring of engagement and
productivity metrics post-policy implementation. Use the system to
recommend adjustments to policies based on real-time data and trends.

34. Employee Feedback. Organisations can develop AI-powered anonymous feedback
systems that can analyse open-ended responses for recurring issues.

● Sample Prompts:
○ Design an AI algorithm to process and anonymise employee feedback,

ensuring that personal identifies are removed before the feedback is
analysed and reported.

○ Develop an AI system that integrates employee feedback directly into
decision-making processes by summarising key points, sentiments, and
suggestions. This system should highlight actionable insights into
leadership in a digestible format.

○ Utilise AI to enhance the anonymity and security of employee feedback
systems. This involves developing algorithms that ensure feedback
cannot be traced back to individuals, encouraging more honest and open
communication.

35. Recognition Programs. AI can help HR departments come up with recognition
programs for deserving and high-performing employees.

● Sample Prompts:
○ Implement an AI system to automatically track and highlight employee

achievements, milestones, and significant contributions in real-time,
ensuring timely and relevant recognition. Include features for
management and peers to nominate individuals for special recognition.

○ Develop an AI-facilitated platform that encourages and simplifies
peer-to-peer recognition. Use natural language processing to guide
employees in crafting meaningful recognition messages and to ensure all
feedback is constructive and appropriate.

○ Analyse trends in recognition data, identifying departments, teams, or
individuals with high levels of engagement and those in need of attention.



36. Predictive Modeling. Artificial intelligence models can be trained to predict employee
turnover based on current data points.

● Sample Prompts:
○ Create an AI-powered employee satisfaction survey analysis tool to

identify factors contributing to low morale.
○ Utilise historical employee data, including demographics, job roles,

performance metrics, and engagement levels to predict which employees
are at risk of leaving the organisation.

○ Implement a machine learning-based employee retention program that
provides personalised recommendations for managers to address
individual employee needs and concerns.

37.Managerial Feedback Integration. In some instances, companies also incorporate AI in
processing managerial feedback forms for a more holistic risk assessment.

● Sample Prompts:
○ Implement natural language processing (NLP) algorithms to perform

sentiment analysis on textual responses in managerial feedback forms.
Classify sentiments as positive, negative, or neutral, and identify key
themes or topics mentioned by managers.

○ Create AI-powered tools to automate the generation of reports
summarising managerial feedback data. Use data visualisation
techniques to present key insights, trends, and recommendations in an
easily understandable format.

○ Develop a predictive analytics model to forecast potential trends or
pattens in managerial feedback data. Use these insights to generate
actionable recommendations for organisational improvements or
managerial development initiatives.

38. Departmental Comparisons. Businesses can rely on artificial intelligence to identify
departments and areas with higher turnover risks and address them accordingly.

● Sample Prompts:
○ Develop an AI-powered employee sentiment analysis tool to continuously

monitor and analyse employee feedback from different departments.
○ Implement a chatbot-based virtual assistant that proactively engages with

employees to gather feedback, provide support, and identify potential
issues.

○ Create an AI-driven recommendation system for career development
opportunities within different departments in the organisation.



39. Retention Strategies. AI can provide guidelines and suggestions for different retention
strategies such as mentorship and upskilling opportunities, among other development
programs.

● Sample Prompts:
○ Design an AI-powered employee engagement platform that fosters a

sense of belonging and recognition within the organisation.
○ Develop AI algorithms to analyse employee skills, career aspirations, and

performance data. Use this information to generate personalised career
development recommendations, including training opportunities,
mentorship programs, and internal mobility options.

○ Monitor employee engagement levels through various channels, such as
communication platforms, collaboration tools, and pulse surveys.
Implement automated interventions, such as personalised recognition or
targeted communication, to reengage disengaged employees.

40. Regular Model Re-training. Organisations continue to develop their AI systems to
make its predictions more accurate, particularly when reflecting evolving company and
industry dynamics.

● Sample Prompts:
○ Create an AI-driven feedback loop between employee retention strategies

and predictive modeling.
○ Refine feature engineering techniques in AI models for employee

retention, incorporating a broader range of employee data such as job
satisfaction scores, career development metrics, and sentiment analysis.

○ Develop a retraining schedule based on triggers such as significant shifts
in employee sentiment.



Section 3: AI in Marketing and Sales

AI brings a new level of efficiency, personalisation, and effectiveness to the world of marketing
and sales. It can analyse customer data, allowing marketers to create highly targeted
campaigns with personalised content. In addition, artificial intelligence also assists with content
creation by generating ideas or writing catchy headlines.

On top of these, AI can identify potential leads and predict customer behaviour. Some marketing
firms also depend on AI-powered chatbots to answer questions and provide 24/7 customer
support. Meanwhile, other businesses use AI to qualify leads, allowing their departments to
focus on other marketing or sales initiatives.

Customer Insights and Personalisation
Artificial intelligence goes beyond understanding customer behaviour. It also ventures into the
reasons why customers prefer a certain brand as well as their expectations moving forward. By
analysing historical data, AI can predict future customer actions, allowing businesses to take
preemptive measures to retain customers.

Furthermore, AI systems can create personalised recommendations based on customer data.
This is the common setup in e-commerce platforms wherein customers can see suggested
items based on past purchases or viewing history. These personalised recommendations
increase customer satisfaction and engagement which ultimately increase conversion rates.

https://www.forbes.com/sites/neilsahota/2024/01/17/the-ai-revolution-in-lead-generationnavigating-new-business-frontiers/?sh=1760bcf0312e
https://www.linkedin.com/pulse/e-commerce-personalization-using-ai-machine-learning-improve/?trk=public_post


Prompt 41-50: AI for deep customer behaviour analysis and personalised
marketing
AI goes beyond basic demographics. It can reveal hidden patterns in customer behaviour which
may not be as obvious in traditional marketing initiatives. Customer reviews, including social
media conversations and feedback, hold valuable insights for gauging customer sentiment and
identifying potential issues.

Moreover, by classifying customers into distinct groups, AI can help businesses create
laser-focused marketing campaigns that resonate with each unique customer segment.
Marketing professionals, therefore, should craft relevant and specific AI prompts that can
provide relevant strategies and guidelines that would help boost a company’s bottom line. Some
examples include:

41. AI-powered Social Listening. Businesses can use AI to monitor social media
conversations about their brand.

● Sample Prompts:
○ Utilise topic algorithms to identify key topics and themes in social media

conversations related to our brand. Extract and summarise discussions
on specific topics to gain insights into customer interests, concerns, and
preferences.

○ Develop an AI system to identify influential social media users who
frequently mention our brand or topics related to [insert industry]. Use
machine learning algorithms to prioritise influencers based on reach,
engagement, and relevance.

○ Compare and benchmark our brand’s performance against competitors in
terms of social media engagement, sentiment, and share of voice.
Analyse competitor strategies and audience responses to identify
opportunities for differentiation and improvement.



42. AI-Generated Content. Artificial intelligence helps marketers create personalised
marketing content, tailored to the specific interests of each customer segment.

● Sample Prompts:
○ Segment customers based on their demographics, past purchase

behaviour, browsing history, and engagement patterns. Create detailed
customer profiles to analyse their preferences and interests.

○ Implement AI-driven content personalisation systems that dynamically
generate marketing content based on individual customer attributes and
behaviour.

○ Utilise predictive analytics to recommend personalised content and
product recommendations to customers based on their past behaviour,
preferences, and predicted future needs.

43. Personalised Product Recommendations. Marketing departments can use AI to
recommend complementary products based on a customer’s current purchase.

● Sample Prompts:
○ Analyse historical transaction data and identify sets of products commonly

purchased together.
○ Develop collaborative filtering algorithms that leverage customer

purchase history to generate personalised recommendations for
complementary products.

○ Implement a real-time recommendation engine that continuously analyses
customers’ recent purchases and updates recommendations for
complementary products in real-time.

44. AI-Driven Email Marketing. AI is commonly used to craft personalised email marketing
campaigns for different target markets.

● Sample Prompts:
○ Segment our email list based on customer demographics, past purchase

behaviour, and engagement history. Develop personalised email content
tailored to each segment’s interests, preferences, and needs.

○ Predict the most relevant offers and messages for each target market.
○ Set up AI-powered behavioural triggers to automatically send

personalised email messages based on recipient actions such as
abandoned card reminders, post-purchase follow-ups, and
re-engagement campaigns.

45. Predict Purchases. Businesses can predict the likelihood of a customer making a
purchase based on customer data with the help of AI.



● Sample Prompts:
○ Predict the likelihood of a customer making a purchase shortly based on

historical purchase data. Identify patterns and signals indicative of
purchase intent.

○ Suggest the next best action for engaging with customers based on their
past behaviour and preferences.

○ Use predictive analytics to identify at-risk customers and implement
targeted retention strategies to encourage repeat purchases and loyalty.

46. Next-Best-Action Recommendation. With enough data, AI can recommend the most
effective marketing actions for each customer.

● Sample Prompts:
○ Identify customers with similar profiles and recommend strategies that

have been successful for similar customers in the past.
○ Analyse contextual factors such as time of day, location, device type, and

browsing context to recommend personalised marketing strategies. Tailor
recommendations based on the specific context of each customer
interaction to increase relevance and engagement.

○ Optimise marketing content and messaging based on real-time customer
interactions and feedback. Use machine learning algorithms to adapt
content elements such as subject lines, images, and calls-to-action to
maximise engagement and conversion rates.

47. Dynamic Pricing Strategies. There’s also AI-driven dynamic pricing wherein
businesses adjust their prices based on real-time factors such as customer and market
demands.

● Sample Prompts:
○ Analyse customer response to promotions, discounts, and special offers

in real-time. Identify optimal promotion strategies, target customers with
personalised offers, and adjust promotions dynamically based on
performance metrics.

○ Forecast demand for products or services based on historical sales data,
seasonality, pricing fluctuations, and external factors. Use these forecasts
to dynamically adjust pricing strategies in real-time.

○ Utilise machine learning algorithms to analyse customer data and
preferences. Incorporate factors such as purchase history, browsing
behaviour, and willingness to pay to tailor pricing recommendations to
each customer segment.

48.Win-Back Campaigns. Artificial intelligence can provide insights on how to identify and
win back customers who are at risk of changing their brand preferences.



● Sample Prompts:
○ Develop AI algorithms to dynamically optimise win-back offers based on

customer response and feedback.
○ Divide churned customers into distinct segments based on characteristics

such as demographics, purchase history, and reasons for churn.
○ Implement AI-driven email automation systems to send targeted

reengagement emails. Personalise email content and timing based on
customer preferences, past interactions, and behaviour.

49. Interactive AI-Content. In some cases, marketing professionals use AI-powered
quizzes or interactive content experiences.

● Sample Prompts:
○ Develop algorithms that dynamically generate questions, challenges, and

content tailored to each user’s interests and engagement history.
○ Recommend quizzes and games to users based on their past

interactions, browsing behaviour, and preferences.
○ Optimise gamification elements and rewards in quizzes and games to

maximise user engagement and motivation.

50. Ad Targeting. Businesses can leverage AI to optimise ad targeting across various
platforms, ensuring that this reaches the most relevant customer segments.

● Sample Prompts:
○ Utilise AI-powered contextual targeting techniques to place ads in

relevant contexts and environments where they are most likely to be seen
by the target audience.

○ Generate ad creatives and personalise messaging based on user
attributes and behaviour.

○ Customise ad content, imagery, and offers to each individual user,
increasing relevance and engagement.

Sales Optimisation and Forecasting
AI play an important part in improving sales, especially in sales optimisation and sales
forecasting. For instance, it allows lead scoring and prioritisation by analysing customer data
and interactions to identify the most promising leads. In addition, AI-powered chatbots handle
initial and basic customer inquiries, allowing human representatives to focus on more complex
concerns.

When it comes to sales forecasting, artificial intelligence helps businesses improve the accuracy
of their analytics and scenario planning. AI tools, for example, can model different sales
scenarios based on different factors. AI can even predict future sales trends, identifying potential



risks or opportunities. All these empower businesses to be more proactive in their sales strategy
and make data-driven decisions.

Prompt 51-60: Advanced AI models for sales predictions and strategy
optimisation
Advanced AI models don’t just predict sales figures. They can also generate realistic sales
forecasts based on market trends, external factors, and historical data. Meanwhile, deep
learning models enable businesses to identify subtle patterns and relationships that simpler
models might overlook.

On the other hand, prescriptive analytics uses advanced AI models to recommend the best
course of action for various sales scenarios. There’s also dynamic pricing wherein AI analyses
competitor pricing, market conditions, and customer behaviour to suggest optimal pricing
strategies.

All these are made possible by the right prompts, such as:

51. Analyse Customer Purchase History. AI can predict upsell and cross-sell opportunities
based on customer purchase history.

● Sample Prompts:
○ Analyse complementary products or services frequently purchased

together to recommend additional items or upgrades to customers,
increasing average order value and revenue.

○ Calculate customer lifetime value (CLV) based on historical purchase
data, including acquisition costs, average order value, and retention rates.

○ Segment customers by CLV to prioritise marketing efforts and allocate
resources effectively to high-value customers.

52. Predict Sales Volume. Businesses can use AI-powered models to predict their sales
volume after a product launch.

● Sample Prompts:
○ Incorporate external data sources and machine learning algorithms to

identify factors influencing sales volume and predict future demand
patterns.

○ Analyse historical sales data for each customer segment and develop
predictive models to forecast future sales volume for different customer
segments.

○ Utilise predictive analytics to forecast the impact of marketing campaigns
on sales volume and estimate the potential sales lift from future marketing
campaigns.



53. Analyse Economic Indicators. Artificial intelligence can predict which geographic areas
have the highest growth potential.

● Sample Prompts:
○ Conduct consumer behaviour analysis using AI-powered techniques to

understand preferences, purchasing behaviour, and sentiment in different
geographic areas.

○ Develop optimisation algorithms to prioritise geographic areas for market
expansion based on growth potential, market size, competitive landscape,
and business objective.

○ Simulate different expansion scenarios and identify the most profitable
opportunities for growth.

54. Understand Social Media Sentiment. AI can provide businesses with invaluable
insights especially when it comes to social media sentiment and its impact on sales.

● Sample Prompts:
○ Track mentions, hashtags, and conversations related to [insert brand or

business] on social media platforms. Use trend and sentiment analyses to
assess brand perception, identify sentiment shifts, and manage brand
reputation effectively.

○ Identify relevant influencers and brand advocates in the social media
landscape. Use engagement metrics to assess their relevance, credibility,
and impact.

○ Compare brand sentiment, customer satisfaction, and engagement levels
with competitors to identify strengths, weaknesses, and opportunities for
improvement.

55. Predict the Probability of Deal Closures. Sales teams can also get assistance from AI
to predict the probability of closing certain deals.

● Sample Prompts:
○ Analyse historical deal data and current pipeline information to identify

patterns and factors that contribute to successful deal closures.
○ Implement AI-driven lead scoring models to assess the quality and

likelihood of conversion for individual leads.
○ Identify patterns and correlations between sales activities and deal

closures, enabling sales teams to optimise their efforts and increase the
probability of successful deals.

56. Analyse Lead Generation Campaigns. Businesses use AI to analyse past lead
generation campaigns to improve current customer acquisition processes.



● Sample Prompts:
○ Use machine learning techniques to identify the most effective channels

and campaigns for generating high-quality leads, optimising resource
allocation and optimisation strategies.

○ Utilise AI-powered customer journey analytics to map out the entire
customer acquisition process and identify key touchpoints and
interactions that influence lead conversion.

○ Identify optimisation opportunities and implement strategies to streamline
the conversion funnel, reduce friction points, and improve conversion
rates.

57. Recommend Effective Marketing Strategies. AI helps provide guidelines and
suggestions for how businesses can craft their marketing strategies.

● Sample Prompts:
○ Develop targeted marketing strategies for each customer segment,

tailoring messaging, offers, and channels to maximise relevance and
engagement.

○ Integrate and orchestrate marketing efforts across multiple channels such
as email, social media, website, and mobile.

○ Refine cohesive and consistent omni-channel marketing strategies that
deliver seamless and personalised experiences to customers.

58. Identify Pain Points and Buying Motivations. Artificial intelligence can also
recommend various sales approaches to better understand customers’ motivations.

● Sample Prompts:
○ Identify keywords and sentiment indicators associated with pain points

and buying motivations to gain insights into customer needs and
preferences.

○ Develop AI-driven customer journey mapping tools to visualise and
analyse the entire customer experience, from initial awareness to
post-purchase support.

○ Analyse social media data to identify common pain points, challenges,
and buying motivations shared by customers, enabling us to align our
offerings and messaging accordingly.

59. Identify Customer Engagement Strategies. Businesses may use AI to create
engaging sales tactics and use the same to engage their ideal customers.



● Sample Prompts:
○ Analyse customer data and create detailed buyer personas representing

ideal customers. Develop tailored messaging and sales tactics for each
persona, addressing their specific needs, pain points, and preferences.

○ Identify high-value leads with the greatest potential for conversion. Use
machine learning algorithms to prioritise leads based on their likelihood to
engage and convert.

○ Use machine learning algorithms to understand user queries, provide
real-time assistance, and engage prospects in personalised
conversations.

60. Recommend Optical Allocation of Resources. AI provides guidelines, helping
businesses and organisations maximise their overall sales efficiency.

● Sample Prompts:
○ Predict lead quality and prioritise leads based on their likelihood to

convert into customers.
○ Analyse pricing data and dynamically adjust prices to maximise revenue

and profitability while remaining competitive.
○ Utilise historical data and machine learning techniques to score leads and

focus sales efforts on high potential opportunities.

Section 4: AI in Operations and Supply Chain

Artificial intelligence can improve the efficiency, cost-effectiveness, and resilience of operations
and supply chains. It can analyse production data and recommend optimal scheduling for both



machines and staff, thus maximising output. AI-powered robots can even pick and pack items,
significantly improving warehouse efficiency.

Moreover, AI can enhance supply chain management through predictive maintenance, risk
management, and route optimisation. It can predict potential failures and therefore, schedule
maintenance proactively. In some cases, AI algorithms can determine the most efficient routes
for deliveries, leading to faster delivery times and lower transportation costs.

Inventory Management
AI is also improving inventory management through automation, forecasting, and real-time data
analysis. It can automate repetitive tasks including data entry, order processing, and reorder
point calculations. By creating these automated processes, businesses can minimise errors and
can also free up time and manpower for more strategic activities.

Real-time visibility is another important contribution from artificial intelligence. AI-powered
inventory management systems, for example, provide real-time insights into warehouse
locations, stock levels, and product conditions. This organised and proactive approach enables
sound decision-making while supporting efficient warehouse operations.

Prompt 61-70: AI prompts for automated inventory tracking and restocking
Manual tracking is prone to missed scans or data entry mistakes. To address these problems,
many businesses resort to automated inventory tracking for accuracy and efficiency. By
automating data collection and analysis, AI can minimise errors and improve real-time inventory
accuracy.

Furthermore, AI can optimise order quantities based on product popularity, storage space, and
profit margins. It can recommend the optimal amount to restock for each item, suggesting bulk
ordering for high-demand products and smaller quantities for slow-moving inventory.

In other words, you can use AI to transform inventory management into a more proactive and
data-driven strategy using the following prompts:

https://www.here.com/learn/blog/AI-supply-chain-management
https://www.here.com/learn/blog/AI-supply-chain-management


61. Real-Time Location Tracking. AI systems can leverage barcode scans, RFID tags, and
camera footage to track the location of every warehouse item.

● Sample Prompts:
○ Provide suggestions on how we can automatically scan and recognise

barcodes, QR codes, or RFID tags on warehouse items in real-time.
○ How can we integrate IoT (Internet of Things) devices with AI algorithms

to track the real-time location and condition of sensitive perishable items
within our warehouse?

○ What are examples of systems that can detect discrepancies between
expected and actual inventory levels, helping our business identify and
address issues such as shrinkage or misplaced items promptly?

62. Predictive Restocking. There are also AI-systems that can predict which specific
products will reach soon reorder points.

● Sample Prompts:
○ Give a step-by-step guide on how we can analyse real-time data

inventory, supplier lead times, and transportation constraints to predict the
optimal timing and quantity for restocking orders.

○ How can we design a system that can send alerts to the purchasing team
for timely restocking?

○ In what ways can we identify cross-selling and upselling opportunities to
anticipate complementary products that may need restocking, enhancing
overall sales and inventory turnover?

63. Demand Forecasting. Businesses can also use AI to analyse sales history and
promotions to forecast future demand.

● Sample Prompts:



○ Using this information [insert market trends, sales history, and other
external data], what is the estimated number of [insert product name]
demand this quarter?

○ How can we develop a predictive demand forecasting model to accurately
predict future demand for each product SKU? Consider the following data
set of planned promotions, holidays, and market dynamics.

○ Provide instructions on how to integrate external data sources such as
social media trends and economic indicators into the demand forecasting
process.

64. Inventory Optimisation. Artificial intelligence helps identify fast-moving items as well as
products that are lagging behind.

● Sample Prompts:
○ Based on this data [insert information], identify our slowest-moving

products.
○ What are examples of clustering techniques that can segment products

into categories based on their sales velocity and demand patterns?
○ How do we use customer reviews, feedback, and social media

discussions to optimise our inventory assessment and adjust our
marketing strategies?

65. Stock Out Prevention. AI allows businesses to create trigger alerts for their warehouse
teams, ensuring the faster fulfillment of customer orders.

● Sample Prompts:
○ With this information [insert details], identify products at risk of stockouts

and monitor critical inventory levels.
○ Provide five effective ways of expediting the restocking of fast-selling

products.
○ How can we identify instances of dissatisfaction or urgency regarding

out-of-stock items? Provide examples of triggering alerts for customer
service representatives to proactively communicate with affected
customers and offer alternative solutions or expedited shipping options.

66. Personalised Inventory Management. Businesses can also personalise their inventory
depending on their customers’ preferences and purchase history.

● Sample Prompts:
○ Give a detailed guide for incorporating customer reviews and feedback

into inventory decisions. What data set do you require to identify which
products we should stock more often and which ones to phase out or
modify?



○ Talk us through the steps of developing a recommendation engine that
can analyse individual customer purchase histories and browsing
behaviours.

○ Segment customers into distinct groups based on their purchase history
and demographic data in the following data set provided. Tailor the
inventory listed below at different store locations and different online
interfaces to those that are more likely to appeal to each customer
segment

67. Counterfeit Detection. AI can provide guidelines for detecting counterfeit claims during
delivery or storage.

● Sample Prompts:
○ Create a guide on how to develop a machine learning model that can

analyse product images to identify discrepancies in logos, text, or
packaging that may indicate counterfeit products.

○ We need to monitor online marketplaces and social media platforms for
suspicious listings and advertisements. What is the best way to do this?

○ What is the ideal type of anomaly detection system that can flag unusual
seller activities or spikes in product listings across e-commerce
platforms? We want to find out which factors indicate the presence of
counterfeit operations.

68. Automated Data Cleansing. Artificial intelligence can help organisations update their
data through automation and system updates.

● Sample Prompts:
○ We want to automatically identify and correct inconsistencies and errors

in data sets. This includes misspellings, formatting inconsistencies, and
missing values. Provide an example of a machine learning algorithm that
can do this.

○ What are the different techniques to standardise text data such as
customer names, addresses, and product descriptions? We want to
ensure consistency across records and eliminate duplicates caused by
variations in spelling or formatting.

○ How can we identify and merge duplicate records within datasets? We
need to have an automatic consolidation of duplicate entries both for
textual and numerical attributes.

69. Integration with Point-of-Sale Systems. AI also provides guidelines on how
businesses can create real-time inventory updates whenever a sale is made.

● Sample Prompts:



○ We want to develop an AI-driven POS system that seamlessly integrates
with real-time inventory management software. We also need to have
automatic alerts for low stock levels to prompt timely replenishment. How
do we start?

○ Is there a way to integrate customer preferences, complaints, and product
inquiries into our inventory management system? We want to adjust stock
levels and prioritise restocking of popular items to improve overall
customer satisfaction.

○ How can we enable our POS system to capture product images upon
checkout? We want to compare the input with our inventory database to
verify product identification and update inventory details real-time.

70. Smart Replenishment Strategies. Many businesses use AI to determine their
replenishment strategies, such as ordering smaller quantities for slow-moving stock or
availing of bulk discounts for high-demand items.

● Sample Prompts:
○ What are the best practices for forecasting future demand for our stocks?

We want to dynamically adjust our reorder quantities based on factors
such as lead times, supplier constraints, and storage costs.

○ Give examples of how we can adjust our pricing strategies for
slow-moving stocks like the ones listed below. Our goal is to stimulate
demand and improve inventory turnover rates while implementing surge
pricing or volume discounts for high-demand items.

○ What kind of system can our business implement to create a collaborative
replenishment strategy with our suppliers, distributors, and retailers, using
real-time sales and inventory data like the following example below.

Supply Chain Optimisation
Businesses are using artificial intelligence to improve complex logistics networks. AI helps
streamline processes between suppliers, manufacturers, warehouses, and distributors through
transportation optimisation, predictive maintenance, warehouse automation, and risk
management.

By determining optimal stock levels at every stage of the supply chain, AI helps businesses
reduce storage costs. It also analyses sensor data from machinery and other equipment to
predict potential failure, enabling preventive maintenance and reducing downtime. In other
companies, AI analyses real-time data to identify potential disruptions in the supply chain
brought about by fortuitous events like drastic weather or even political instability.

https://fedexbusinessinsights.com/how-new-technologies-deliver-smarter-supply-chains/
https://www.sydney.edu.au/business/news-and-events/news/2023/07/03/using-artificial-intelligence-to-mitigate-supply-chain-risks1.html


Prompt 71-80: AI applications for efficient supply chain management and
logistics
AI algorithms enable proactive measures to minimise the impact of potential disruptions,
resulting in an efficient supply chain. In addition, artificial intelligence can automate the
evaluation of suppliers based on performance, compliance, and risk factors to aid in the
selection.

Businesses can also rely on AI-drive chatbots to handle customer inquiries, provide regular
updates, and track orders. These chatbots enhance the customer experience, thus improving
overall satisfaction and loyalty. Here are examples of AI prompts that can help businesses
achieve all of the above:

71.Warehouse Space Utilisation. AI can generate ideas on how businesses can maximise
their warehouse spaces based on their inventory and expected deliveries.

● Sample Prompts:
○ Recommend a layout for warehouse optimisation based on this inventory

[insert data].
○ How do successful AU companies organise their storage facilities and

warehouses?
○ Give five practical tips to monitor stock levels and how to organise them

efficiently.

72. Procurement Strategy. Artificial intelligence can provide instructions on how companies
can optimise their procurement strategy, especially during economic challenges.

● Sample Prompts:
○ Based on price fluctuations this quarter, recommend the best time to

procure raw materials.
○ How can businesses minimise costs in every production cycle?
○ What are the best procurement strategies implemented by successful AU

companies?

73. Transportation Cost Reduction. Some businesses also use AI to generate ideas on
how to reduce their transportation costs, improving their supply chain without sacrificing
product quality.

● Sample Prompts:
○ Identify cost-saving opportunities based on this current transportation

model [insert information].
○ How can businesses lessen transportation costs without adversely

affecting delivery times or product quality?
○ List five examples of AU companies that successfully reduced their

transportation costs.



74. Product Lifecycle Management. AI provides data on different techniques and
strategies to help businesses sell off their products, especially those that are near their
expiry dates or are in excess supply.

● Sample Prompts:
○ Based on this information [insert data], which products are in the decline

phase?
○ What are examples of effective strategies for inventory reduction?
○ Give five examples of promotional sales strategies that work in the

Australian market.

75. Sustainability Analysis. A growing number of customers are supporting eco-friendly
Australian companies. Thus, businesses can consult AI for ideas on how to reduce their
carbon emissions.

● Sample Prompts:
○ Evaluate our supply chain’s carbon footprint based on this information

[insert data].
○ Give five strategies to help businesses reduce their carbon emissions.
○ What are examples of AU companies that have successfully reduced their

carbon footprints?

76. Real-Time Shipment Tracking. Many businesses use AI to ensure the timely arrival of
shipments and to help customers track their parcels in real-time.

● Sample Prompts:
○ Based on this information [insert data], generate a real-time tracking

report for all shipments currently in transit.
○ What are the usual delays or issues that shipping or tracking companies

deal with?
○ Predict the estimated time of arrival of this shipment [insert information].

77. Predictive Maintenance for Fleet Vehicles. AI can suggest ways businesses can
improve their predictive maintenance, preventing delays in delivery and customer
complaints.

● Sample Prompts:
○ Implement a predictive maintenance system that forecasts vehicle repair

and maintenance needs.
○ How do AU manufacturing companies lessen breakdowns and extend

vehicle lifespan?

https://www.news.com.au/technology/environment/sustainability/growing-number-of-businesses-turn-ecofriendly-amid-consumer-demand/news-story/10993e49baf401880ccfc92a6e63eede
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○ Give five common causes of vehicle issues faced by delivery services.

78. Customer Delivery Preferences. Businesses require prompt deliveries, especially
when it comes to food and other perishable goods. Thus, they use AI to come up with
ways to predict the best delivery times based on customer preference.

● Sample Prompts:
○ Create a guide for developing a recommendation engine that predicts

customers’ preferred delivery times.
○ How can businesses improve their customers’ delivery experience?
○ Give five examples of AU businesses in [insert industry] that successfully

reduced failed delivery attempts.

79. Enhanced Security and Compliance Monitoring. Artificial intelligence can help
organisations develop monitoring systems across logistics networks.

● Sample Prompts:
○ Give an example of a monitoring system that can detect security

breaches.
○ What are examples of non-compliance events in the logistics network?
○ How do successful AU manufacturing businesses enhance their security

and compliance monitoring?

80. Inventory Rebalancing. AI provides businesses with ideas on how to manage and
optimise their inventories depending on their sales, market demands, and trends.

● Sample Prompts:
○ Design a system that dynamically suggests inventory transfers between

locations.
○ How can businesses meet demand without overstocking based on sales

velocity and forecast trends?
○ Give five examples of AU companies with effective inventory

management.



Section 5: AI in Production Development and Innovation

AI helps foster the creation of new products and services.It fuels innovation by analysing vast
amounts of data and sparking innovative product concepts in a short period. More importantly, it
can identify hidden patterns and suggest better product offerings based on customer feedback,
competitor insights, and market trends.

Artificial intelligence also automates design processes, significantly reducing prototyping cycles,
and refining product concepts more efficiently. Aside from rapid prototyping, many companies
also use AI to improve user-centric designs. AI analyses user interactions and feedback,
providing insights about customers’ behaviour and pain points to help businesses create more
user-centric products.

Market Analysis and Product Design
A successful marketing campaign caters to its target market’s wants and needs. AI can process
massive datasets to uncover unmet customer needs. By analysing customer behaviour data, AI
can help marketers gain deep insights into the kinds of products and services that resonate with
their target audience.

By leveraging artificial intelligence, businesses can base their product design and market
analysis on concrete data instead of plain intuition. Moreover, they can use AI to analyse more
data at faster, allowing their designers and market analysts to focus on other tasks.

https://datafloq.com/read/how-ai-revolutionizing-user-centric-design/
https://datafloq.com/read/how-ai-revolutionizing-user-centric-design/


Prompt 81-90: Utilising AI for market trend analysis and innovative product
design
AI can unearth hidden patterns that traditional or manual methods might miss. For instance, it
can review and analyse social media conversations, search trends, and customer reviews. This
information can provide businesses with invaluable ideas on how to address market demands
more efficiently.

Product designers can also use AI to design personalised products. With information from
artificial intelligence, designers can get more ideas on how to create user-friendly products. It’s
all just a matter of knowing which prompts to use. These may include:

81.Market Segmentation. AI can provide data on current trends and customer behaviour,
helping businesses understand their markets better.

● Sample Prompts:
○ Segment the current AU market for [insert product or service] by customer

demographics.
○ What is the current purchasing behavior of Australian customers in the

field of [insert industry]?
○ Based on this customer data from last year [insert details], identify the

most lucrative segments.

82. Social Media Trend Analysis. Social media is a great platform to engage with
customers and businesses use AI to create responsive campaigns for their target
market.

● Sample Prompts:
○ Identify the top trending topics and hashtags related to [insert product or

industry].



○ Based on social media trends, what are the potential marketing angles for
[insert product type]?

○ Give five examples of successful social media campaigns in Australia.

83. Emerging Trends Detection. Artificial intelligence helps businesses better understand
trends and take a peek into what their competitors are doing, providing them insights into
which marketing campaigns are working and how to gain a competitive advantage.

● Sample Prompts:
○ Analyse recent online activity and product launches of top competitors in

the [insert sector].
○ Based on current market trends in Australia, which areas can we gain a

competitive advantage?
○ Identify the top five shifts in AU product design for the last two years.

84. Innovation Opportunities. AI can also analyse forum discussions, competitor product
offerings, and customer feedback to identify opportunities for innovation.

● Sample Prompts:
○ Identify gaps in the AU [insert market] where customer needs are not fully

met.
○ What factors should businesses consider before developing a new

product or offering a new service?
○ Give five examples of AU companies with groundbreaking products or

services.

85. Technology Adoption Rates. Businesses use AI to generate ideas on how to best
protect their innovative product designs.

● Sample Prompts:
○ Forecast the adoption rates of [insert technology] within the [insert

industry] over the next two years.
○ Analyse the patent filings, investment trends, and technology publication

mentions of companies in [insert sector] for the last year.
○ How do AU companies protect their new inventions, especially those

involving new technology?

86. Personalisation Options. Many customers are into personalised products and
businesses are finding ways to provide that. Hence, a lot of companies use AI for
guidelines on how to transform generic products into more personalised ones.

● Sample Prompts:
○ Propose a strategy for incorporating customisable elements into [insert

product type].

https://www.forbes.com/sites/blakemorgan/2020/02/18/50-stats-showing-the-power-of-personalization/


○ How can businesses create a personalised product while maintaining
good profit margins?

○ Give five examples of AU businesses that have successfully personalised
their product offerings.

87. Ideation for New Features. AI helps product designers come up with new features to
improve existing products.

● Sample Prompts:
○ Generate a list of innovative features for [insert product type] aimed at

[insert target market].
○ How can companies create innovative products that address common

complaints found in current market offerings?
○ In what ways can designers utilise AI to create innovative and

groundbreaking products?

88.Market Gap Analysis for Product Development. AI provides information about current
market trends, especially the gaps that existing products and services have yet to meet.

● Sample Prompts:
○ Analyse customer reviews to identify gaps in the market that a new

version of [insert product type] could fill.
○ Based on market trends, what are the unmet needs and desired features

for [insert product type]?
○ What strategies can businesses use to identify market gaps and improve

their product development?

89. Sustainability Enhancements. Artificial intelligence can give businesses new and
unique insights on how to create competitive yet sustainable products to their
advantage.

● Sample Prompts:
○ Identify materials and design modifications for [insert existing product].
○ How can businesses create sustainable products without compromising

durability or user experience?
○ Give five examples of AU companies with sustainable products or

services.

90.Modular Design Concepts. Some businesses use AI to generate ideas for modular
product designs, allowing their users to customise and upgrade individual components
easily.

● Sample Prompts:
○ Create a modular design concept for [insert product type].



○ In what ways can businesses extend a product’s lifespan and reduce
waste?

○ List five products that can have modular design concepts.

Quality Assurance and Testing
AI-powered tools can automatically execute test cases, identify bugs, and analyse results. This
enhanced automation provides businesses with consistent and precise test execution. It also
minimises the risk of errors due to human oversight during manual testing.

Furthermore, artificial intelligence can analyse user requirements and application behaviour,
generating test cases and improving the efficiency of existing test designs. With machine
learning on its side, AI can learn from past testing data to predict where defects may occur.

In other words, AI helps businesses reduce development costs while delivering high-quality
software products faster.

Prompt 91-100: AI tools for product testing, quality control, and feedback analysis
There are available automated testing tools that help businesses streamline their quality
assurance processes. For instance, the UiPath Test Suite is a powerful robotic process
automation (RPA) tool that automates various testing tasks such as regression testing,
functional testing, and API testing.

Aside from automation tools, there are also visual inspection tools. This includes EyeSight, an
AI-powered visual inspection platform used to detect a wide range of product defects. It can
spot scratches, dents, misalignment, and missing parts, among other defects.

With so many AI tools, businesses need to learn the right prompts. Here are some examples:

91. Feature Analysis. Given the right product details, AI tools can provide suggestions on
how to improve existing products, giving them a competitive edge.

● Sample Prompts:
○ Conduct a detailed analysis of this product’s features [insert product

name and details].
○ Compare the functionality of [insert product] to similar products in the

Australian market.
○ Highlight the unique features of this product [insert details] and

recommend additional features or possible improvements.

92. Aesthetic and Design Feedback. Businesses can ask AI tools for feedback on their
current aesthetic and design features. Artificial intelligence provides suggestions based
on the current design trends as well as the needs of the target market.

https://www.uipath.com/solutions/department/enterprise-test-suite
https://www.eyesightrvi.nl/


● Sample Prompts:
○ Review the aesthetic appeal and design ergonomics of [insert product

details].
○ Based on this information [insert product details], provide feedback on its

visual design, material quality, and overall craftsmanship.
○ What are the usual considerations of successful AU businesses when it

comes to product design?

93.Market Fit and Potential Analysis. AI can also provide valuable insights on how
businesses can improve their pricing strategies depending on the current market
competition.

● Suggested Prompts:
○ Analyse the market potential of [insert product] by evaluating its target

audience, features, and pricing strategy.
○ Compare [insert product] with competing products in the Australian

market and identify its unique value proposition.
○ Provide five recommendations on marketing strategies and pricing

adjustments to maximise AU market penetration and success.

94. Defect Identification. The right AI tools can also provide detailed feedback and
corresponding recommendations on how to prevent and address product defects.

● Sample Prompts:
○ Identify and categorise any defects or inconsistencies present in this

product [insert image and/or details].
○ Based on the details above, provide a detailed report on the type,

frequency, and severity of these issues.
○ Recommend five targeted actions to address and prevent defects in

future batches.

95. Supplier Quality Assessment. Artificial intelligence helps businesses choose the right
suppliers through the strategic assessment of the materials or services provided by the
latter. If necessary, AI can also recommend alternative suppliers on the market.

● Sample Prompts:
○ Based on available data, evaluate the quality and reliability of materials

provided by suppliers for [insert product].
○ Assess the compliance of [insert supplier name] with our quality

standards and specifications.
○ Execute risk assessment for each supplier and suggest strategies for

improving supplier relationships.



96. Customer Feedback Analysis. With the right prompts, businesses can ask AI to collect
and analyse customer feedback. This allows them to improve their products and in turn,
customer satisfaction.

● Sample Prompts:
○ Aggregate and analyse customer feedback on [insert product] from

various channels.
○ Identify common themes related to product quality, customer satisfaction,

and areas for improvement.
○ Based on these insights, what sort of quality control measures and

product enhancements can we take?

97. Trend Identification. Market trends reveal what products the target audience are
currently into. With the help of AI-powered tools, businesses can identify and analyse
trends, providing insights on how to improve their products and marketing efforts.

● Sample Prompts:
○ Analyse customer feedback for [insert product] over the last 12 months to

identify trends in customer concerns, preferences, and expectations.
○ Based on the previous information, highlight any significant changes in

sentiment or new topics of interest.
○ Give five suggestions on how these trends influence current and future

marketing strategies and product development.

98. Feature Request Compilation. Businesses can use AI to compile and summarise all
feature requests and suggestions. This allows them to identify the most requested
features and plan the necessary updates and improvements.

● Sample Prompts:
○ Extract and compile feature requests from customer feedback on [insert

product or service].
○ Using the information above, evaluate the feasibility of the most

requested features.
○ Outline a roadmap for potential integration into future product updates or

improvements.

99. Competitive Analysis Feedback. AI can help businesses understand current market
competition through customer feedback and perceptions. Afterward, it provides
suggestions on how businesses can enhance their product features and improve their
competitive market position.

● Sample Prompts:
○ Compare customer feedback on [insert product] with that of its main

competitors in the Australian market.



○ Based on customer perceptions, identify the [insert product]’s strengths
and weaknesses relative to its AU competitors.

○ Use the above analysis to suggest strategic moves that could optimise
the product’s positioning against its competitors.

100. Customer Pain Points Identification. Lastly, businesses can use AI to understand
where their customers are coming from. AI tools can analyse feedback text, enabling
businesses to address their customers’ pain points squarely.

● Sample Prompts:
○ Based on this feedback information [insert data], identify and categorise

customer pain points.
○ Analyse feedback text and highlight areas causing the most

dissatisfaction or difficulty for customers.
○ Provide actionable recommendations to address these pain points in

product updates, service protocols, or customer support efforts.

FAQs

AI models can be complex, and it’s difficult for most of us to understand how they work. This
lack of transparency can make it hard for businesses to trust AI recommendations, especially for
critical tasks. Some are also wary that AI will replace many jobs.

Despite these concerns, AI offers potential benefits that businesses can’t afford to ignore. To
better understand how it works, here are some frequently asked questions:

● What are the costs associated with implementing AI in business functions?
● How long does it take to implement an AI solution?
● Can small businesses also benefit from AI?
● Is it necessary to have an in-house AI expert?
● How do you measure the success of an AI implementation?

https://www.forbes.com/sites/ashleystahl/2021/03/10/how-ai-will-impact-the-future-of-work-and-life/?sh=4e8fe74a79a3


Answers to frequently asked questions about implementing AI in
various business functions including costs, timelines, and expected
outcomes
Implementing AI across various business functions significantly enhances operational efficiency
and innovation. Here are the answers to the frequently asked questions mentioned above:

Associated Costs
The costs can vary depending on the complexity of the solution proposed by AI. Businesses
should also consider the scale of deployment and the specific functions involved. However, the
initial costs for off-the-shelf software range from a few hundred to a few thousand dollars.

On the other hand, custom solutions with extensive development and integration can require
millions. Other factors such as software licensing or development, consulting services, training,
and ongoing maintenance can also inflate the costs.

Implementation Period
Timelines can differ based on the scope. Simple implementations can take a few weeks to a few
months, especially when there are already pre-existing solutions in place. Conversely, large
scale and custom AI integrations can take up to 6 months or even several years. It all boils
down to the readiness of the business’s data infrastructure, its complexity, and the business’
overall goals.

AI for Small Businesses
Small businesses can benefit from AI by leveraging off-the-shelf solutions, improving their
operations, and creating more personalised customer experiences. They can also use AI to
better understand customer behaviour and create products to address their target audience’s
pain points better. The key is to start small and focus on specific areas where AI can provide
immediate benefits.

In-House AI Expert
Having an in-house AI expert can be beneficial, but it’s not necessary per se, especially at the
onset. Many businesses work with external consultants, vendors, or AI-as-a-Service (AIaaS)
platforms to design, implement, and maintain their AI solutions. However, businesses that can
afford to invest in an in-house expert should do so. Developing internal capabilities can be
advantageous for long-term strategy and execution.

Successful AI Implementation
The success of an AI implementation depends on the measures set forth at the start of the
project, and their alignment with the business’s overall objectives. Common metrics include
improvements in revenue growth, efficiency, cost savings, employee productivity, and customer



satisfaction. Aside from setting these metrics, businesses should also regularly review them to
assess the AI solution’s impact and adjust strategies whenever necessary.

Conclusion

Artificial intelligence offers AU businesses unprecedented opportunities for modernisation and
optimisation. It can transform operations, enhance overall efficiency, and drive innovation for
businesses across all industries. Through data analysis, AI provides deep insights into customer
needs, enabling effective product development and marketing strategies that are more
customer-centric.

By implementing AI within your business, you can transform how your business operates in all
aspects, including customer service, marketing, operations, human resources, product
development, sales, financial management, and research and development.

Overall, AI empowers businesses with data-driven decision making. It’s all just a matter of
knowing which AI-powered tools to use and how to create the right prompts — starting with
these 100 AI prompts on how to optimise your business.
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